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Introduction 
Social media is a platform based on computer technology. The platform ensures that there is sharing of information, idea, and thoughts. Social media gives people faster electronic communication. Contents present in social media include videos, photos, and documents. To access social media, the users must have computers and smartphones that have software applications. Social media has made it easy to share information globally. There is continuous evolving of apps in social media. Social media can take different forms, including business-based networks, reviews, photo sharing, and access to the virtual world. Virtual social networks are interested in career opportunities, feelings, and emotions of social media users. Some companies use social media to engage their potential customers by offering them and advertising their products. Through e-commerce, organizations have developed customer relationships and have intensified their marketing opportunities (Miller, et al 2016). 
Pros 
Main point #1Advantages of social media are that these platforms are less costly because the software accessed is free, and the users pay no subscription fees. 
Supporting points 
When an organization uses social media for advertising their products for sales, the marketing cost will be less than when salespeople are employed to do marketing where the organization must cater to their travel expenses and salaries. 
In access to critical information, it becomes easy to get where no financial costs are incurred. 
Sub-supporting points. 
With an efficient social media platform accessibility of potential buyers will be less costly as compared to use of sales person. 
Entrepreneurs are able to gather business information which is resourceful where no expenses as compared to consultation 
Main point #2 Social media has also been utilized as a marketing research tool by more organizations. 
Supporting points
The systems are simple to use, and low-cost is required in monitoring the platform; this will make it possible to get basic information of the market an organization plans to enter.
 Basic information gained will include potential competitors and clients and will give more details about the organization and the products and services available in the organization. 
Sub-supporting points 
Social media does not require finances in assessing how efficiently it provides basic information. Critical information about market dynamics is collected and utilized fully. 
[bookmark: _GoBack]Main point #3 through social media, the organization can access sizeable potential audiences, and they have a chance to go viral Moe, & van (2016).
Supporting points
This is made possible because many people can check on the updates regularly on social media. 
The user's post information that captures the audience's shared thoughts makes it easy for it to go viral and have more attention to the potential audience.
Sub-supporting issues
Due to urge created by social media the users are regularly checking on the new products available in the markets. There is use of attention grabbing information that makes it easy for audience to get interested in the information.  
Cons
 	Despite these advantages, social media has been linked to disadvantages.
Main point #1 the platform requires much time for commitment.
Supporting points
 This can be made possible by ensuring that the user constantly feeds information on social media; this will help maintain momentum in the platform. There is a need for content creation to appeal to the audience; this will require more time to be invested. 
Sub-supporting points
Dynamics in social media have also led to challenges. This has resulted from changes in the rules used in the social media platform, and the users might be forced to have it as a full-time job to ensure that it maintains the current trends.  The collapse of the social media platform has led to challenges in planning and strategy that will require constant reviewing of the forum. 
Main point #2 the companies that are using the platform for marketing must use good products and services. 
Supporting points
This is because the customers will share their experience about the products where each individual will explain their notions and incase the product or service is not appealing. This will lead to a detriment in sales made by the company. The company's ethics and moral values are necessary for creating a good image of the company (Kanoje, et al 2015).
Main point #3 you can make a big mess
Supporting points
Incase an individual post its open to misinterpretation that may result to mixed feelings. The platforms informality grants individuals a chance to check on credibility of their post.
Sub-supporting points
Misinterpretation may result harmful effects that may involve intimidation. Before posting it’s important to validate the impact of the post to audience.  
Conclusion 
Social media is a virtual platform with the identified advantages, but it also has disadvantages, but it all depends on how the users will utilize it. 
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